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Executive Summary

Our vision and value proposition

Awesomepick is a leading selected premium agriculture product platform associated with preventive

treatment. with a focus on quality, sustainability, and social impact,

Our business is committed to promoting well-being and meaningful connections in Cambodia and global
market through innovative gifting solutions. We specialize in curating thoughtful, high-quality gifts that enhance
personal and corporate relationships while fostering a culture of care and appreciation. Rooted in our

dedication to community development, we prioritize ethical sourcing, sustainability, and initiatives that give

back to local artisans and vulnerable communities.

By combining cultural authenticity with modern gifting trends, we create impactful experiences that reflect

care, gratitude, and social responsibility.
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EXCELLENCE REIGNS AND DELUXE IS A NORM
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Business
FOCUS

We believe that gifting is more than just
an exchange—it is a powerful expression

of appreciation, care, and cultural identity.

By aligning our business with well-being,
sustainability, and community-driven
initiatives, we create a gifting experience
that is not only thoughtful but also
transformative—ensuring that every gift
contributes to a brighter, more connected

future for Cambodia.
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CAMBODIA

A PROFESSIONAL VENUE TO
SHOWCASE THE BEST OF CAMBODIA IN GLOBAL
MARKET PLACE

Preventive treatment
Exqusite quality assurance

Making a positive social and environmental impact

Eco-friendly practices into our operations



AWESOMEPICK SHOP

We are committed to making our gifting solutions easily accessible to our
clients across Phnom Penh. With 10 strategically located distribution channels,
we ensure a seamless and convenient shopping experience, whether for
personal gifting or corporate needs.
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Special Report

International Trade

Diversified Trade Cambodia's key exports
include garments, electronics, and agro-products,
contributing 520 billion annually to the economy,

4

Energy Access Expansion Cambodia

from 34% (n 2010, driving development

k ) achieved 97% electricity coverage in 2022, up

Los Angeles
Times

LA

e | Cambodia’s Finest: Entrepreneurship

at the Service of a Community

With a vision of showcasing the best of Cambodian agriculture, Awesomepick is taking top-quality local produce to the international
health food market. Under the leadership of Akiva Lavoncio, this brand is not just about food—it’s about making a meaningful impact.

Top 5 Newspaper in United State of America

Being featured in the LA Times is a significant
milestone for AWESOMEPICK, providing us with a
powerful platform to showcase our mission, products,

and impact on a global scale.

Cambodia Special Report

This feature reinforces our vision and inspires us to
continue creating meaningful, high-quality gifting
solutions that make a difference in Cambodia and

beyond.

fer six years in the United
States and a stong backe
ground in marketing, Lavoncio
returned to Asia, searching for
something more fulfilling than
managing spreadsheets. Thar sench bed him o
Cambodia, where he sw an opportinity o use his
buiginess expertise to uplift local growers and being thei
prociucts m the world sage, “1 foumd a deeply kind com-
mumity in Cambaodia, often of people who dido't have the
resonroes 1o dig themsehves our of a difficult siation, but
who deserved =0 much more” Lavencio reflectz, This
realization became the foundation of premum food
brand - Awesomepick, solely dedicated 1o showeasing
Cambodia’s healthiest and finest agricultugal products.
Lavmehed in Jamuary this vear, Awesomepicl has
already begun winning people over with its simple vet
profound mission: to offer the purest food products,
premoting the philosophy that we are what we eat, and
that preventive eare begins with whar you give your
body as nourishment. The product line so far includes
cashews, one of Cambodin’s most renowned exports,
and turmeric powder, with plans to scon add moringa,
black ginger, fingerroot, and wild forest honey: Lavon
cio’s meticulous attention o detail is evident in every
aspect of the brand. By altering wraditional manufacmr-
ing processes and setting his own rigorous quality stan-
dards, Awesomepick ensures its products are deliverad
in their purest possible ferm. *T am super picky; it's my
personality” Lavoncio admits, “but when people try the
cashews, they can't belisve a cashew can taste like thie™
In tact, the process through which the cashews are
picked -what makes them awesome- has been com-
pared to diamond grading, where not only size, but
coloy; darity, and lack of blemishes are considered
separate thoss cashews that provide the perfect bite, the
surprising burst of flavor Moreover, they are not fied
but baked at low temperanmes, locking in muments and
making thent healthy, crunchy and natually swest,
But Lavoncio's vison extends fr beyond aeating pre-
mitm produds; it's about making a lasting impact on the
commranity and promaoting Cambodian goods oo the glob-

Step into a realm
Where authenticity
Thrives, excellence
Reigns, and deluxe
Is the norm

al stage. This commiment to Cambodia was tested early
when e tuned dovwn a lucrative offer o develop Awe-
somepick in Canada under a startup residency program.
Though tempiing, the offer would have transformed Awe-
somepick into a Canadion brand—something Lavondo
wasit willing to compromize on, 1 came to Cambodia o
make something that belongs here,” he explains. “So,

as much as [ am eager to find nevw partnetships and
investors abread, the brand will stay Cambodian.™
Lavencic’s unwavering commitment o his mission
hasn’t come without challenges. In a Iimited market like
Cambodia's, even acces: to packaging options is ditficult,
not to mention operating in an iInvestment environment
thal cm struggle to understand more specialized prod-
ucts such as premitun foods. Yet, despite these hurdles,
Awesomepick s managed to thrive, The brands prod-

@ wets can already be found

w: N numerous Cambodian

+ hotals and resmurants, at

the Duty Free in Phnom

Penh Airpert, and in the

i, catalog of Singaporean

*  health supplement brand

AWESOMEPICK KH Onelife—all within just
six months of launching.

Far Lavondo, Awesomepick i more than just

a business; it's a way to contribute to a community

he cares deeply about and to promote the image of

Cambodia’s agriculmral products in the intermational

market. As Awescmepick continues to grow, Laven-

cio is keen on taking the brand intermational, but

only on his terms. *“It’s been a crazy ride; we are just

gefting started,” he says with a smile. “But we are

ready to show the world Cambodia's best side and to

help the people here build something good.™®

www.awmodaz.com | Mo 4l Street 322, Beung Kenagltang (BKK)
service@awesomepick.co | BRK] Phnom Penh, Cambodia (Picasso

(+B5D) 88 6669691 | City Garden)




PRESTIGE MAGAZINE

TIGE

THE NEW CAMBODIA

BEGINNINGS -_ mml-.nm'r
ISSUE : RREL009

Prestige Magazine is a premier luxury lifestyle publication that celebrates excellence
in fashion, business, culture, and well-being. Known for its high-quality editorial
content, the magazine showcases influential brands, trendsetters, and visionaries

who shape the worlds of luxury, innovation, and sophisticated living.
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BEYOND.-THE HEADLINES

ES | THE TASTE OF STARS | AWESOMEPICKS: MEALTHY TREASURES

For businesses in the gifting and health
industries, a feature in Prestige Magazine is
more than just recognition—it's a strategic
move that enhances brand value, and drives

long-term success in the luxury market.

Healthy

Treasures

Awesompicks brings the secrets of
longevity straight from Cambodia’s.

o

‘what if the secret 1o feeling youngern, stronger, and hechthisr woan in
& loh but groveving hare in Comipodio ! Awesampacs, founced by Allvo
Lavoncho, i toking the notion's mast underrated siperfoods and
Turning thern intc weliness sssenticts for pecpie looking &6 boost thesr
reatth and live their best lves. With a focus on guobty, susioinablity,
ard commiaEnity Impact, Asessmpeci proves thit semying young ond
heatthey sn't just o dreameits delicioushy within reach.

Aklva Lovoncle, o 43-year-oid former firance exscutive with a
sharp epe for business ond o deap appeeciotion for heafth, explains it
best: “Lots of countries try to be orgenic, but here. mony things ore
noturally organic.” Whot storted os o persoral fpumey to rechargs in
Cambedic quickly tumad imta a micsion ta troraform the courtry's ek
agrcultural resouees info products that heip people feel betier, 1ve
Teattiver, and suppart lecal farmens. Avwesompick s mone thon o
BrOmC=Thy T8 Sreating & Mowsment.

Cambedian foreat

With 0strong smphosis on guolity, Swesempick Uses ngorous.
tEsting ond groding Systems to ensane only the best mgredients are
tzsed i their procucts. The cormpony first facused on coshews and
tusrreres, two of Cambedia’s most promising crogs, ond has since
expanded to irclude fingemoot, maringo, ond biack ginger. Thise
ingredients form the Antiosidant Senes, a colection of scperfoods
oesigned 1o boest digestion, vitallty, immune healih, ond
cordgwasculos function.,

Aicw s particisiarly proted of thiir block ginger, o rore and highty
sought-cfter ngredient ofien compared 10 ginseng=but pocks an ewen
greater purch. "All sur products are health-reloted. We encouroge
PrEVENTAE TEOEIERNT SN Consier eating 1 be the rmast important
eapect of owr dolly Hves. That in why we one deciootied to promating and
effering the plemect foods o the maonket,” Lovorsio seys. Black gingeris
o iy component of thelr ineup, clongsids termenic for itz ot
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nflammatory properties, fingerroot for digestwe heo!th, and mardnga
for lowaring blood pressurs ond enclesteral. Coshews, mearmehile,
cantinue ta thine o a hearts healthy snock that supports better sieep
ant stronger bones.

Ewmsompick &n't just about whiot's |nsids the procducts—it's about
how they're made. For inctance, the compony's w354 haney i sounoed
sustoinohhy i parnarship with the Wid Honey Associatien, Their teom
nsures thay oy harvest a port of the hive, Ssaving the bees' habtat
INEECE, “We'rR Mot Doing te rn thesr herme,” Aldve explains This
commitment 1o ethical seurcing & o hofimack of the brand, e & their
attention te detoll, right Sown 1o thesr haney gift boees shoped lie
honeyoomibe, which bland huoury with roture's simplicity.

The comparny's nrovation doesn't stop there. Mans ore enderwey
o introdisse cashaw butter Frade artealy from Combodian coshiws
affend in vwo delicious fiownurs: pum and haney-infused . Awesompics
aims to bring the country’s noturs treaswres to the globod sfoqe by
cantinuing 1o slsvote Cambedian egriculture., “We're rat just ceating
products. We're Integroting Combodic’s supply chain and showing tha
warld the potertial of this courtry’s ogricutturs,” Ak explains,

Aweesomipicic's abdity to appedl to o wide rarege of customars seto
#t opart. Ynile the products ore especiolly populor amang heaith
canscloc indieducts i their 205 and 405, they're alio gaining traction,
weth pouiger cudences thorting t priofitise welbness. From odding
Diock giveger or trrmens powder to o lorte for o health boost to
sreacking on cashews as o gult-fros induigence, Awescmpick offers
sormathing for sveryone.

&s the comipany looks to the futune, expension fs on the herzon
Mons inclide o mere substonticd internationed presance end o flegship
incotion at Phrom Penh'’s new cirport by M8 Hewever, for Akdva, the
mission mrmains deeply persoral. “Health i evaryihing,” he says.
levesomepeck stands for setting the highest stondards of freshness,
tosbe, and nutnition inecch of s authentic Cambodion products, and
while daireg 5, it s heiping locol comenunities leod berter; mane
empowered lives.

Swesomipicic proves that Cambedia'’s hurmbie crops con compete
globoiy, delhening health;, sitaity, ood sustcinanility In every bite. With
a perfect bignd of passion, quality, ard vision, they're rot just Buliding
a brard but inspining a heafthisr, mons sbant workd . G




Our

UTRA CAMBODIA
CASHEW 250G
GIFT BOX
Froauc Classic
Power Pack
Light Salted
Detox Pack

CASHEW COLLECTION
ANTIOXIDANT SERIES
WILD FOREST HONEY

GIFT BOX
CASHEW 90G

Classic

Light Salted




Our
Product

CASHEW COLLECTION
ANTIOXIDANT SERIES
WILD FOREST HONEY

GIFT BOX

FINGER ROOT

Digestion Harmony

MORINGA

Vessel Enhancer

\‘ | TURMERIC

Q Immune Gardian




Qur
Product

CASHEW COLLECTION
ANTIOXIDANT SERIES
WILD FOREST HONEY

GIFT BOX

BLACK GINGER
Vitality Booster

WILD FOREST HONEY
100 ML/ 300 ML

ELIXIR
GIFT BOX
Wild Honey

Anti-oxidant Powder




PrestigePass
Business Partners

Exclusive Privileges for a Premium Experience

As a valued PrestigePass member, you gain access to VIP

rewards, personalized services, and exclusive offersfthat emhance

r your shopping and gifting experience.
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OUR WEBSITE

YO u r TrUStWO r'thy Pa r-tn e r i n The primary purpose of AWModaz Trading is to facilitate

trade between buyers and sellers and often operate as an

Ca I I | b Od ia intermediary in the process. According to our customer'’s

needs, we can be involved in various types of trading




Founder
Information

Akiva Lavoncio

11-year experience in consumer centric digital go-to-market strategy and
business partner management across retail sales and marketing function in

Banking and Wealth Management industries.

5-year sales experience in Insurance and MLM industry. Detail-oriented,

highly self-motivated with leadership abilities to guide and coordinate with

team.
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Thank You

Contact Information

service@awesomepick.co
+855 886 669 691




